
RELATIONSHIPS AND WAYS OF ACTING TOWARDS 
THE MEDIA, ACTING AND COMMUNICATING WITH 
EXISTING AND POTENTIAL MEMBERS OF THE CLUB



THE IMPORTANCE OF SPORTS

Vlackof extracurricularsportsactivitiesin schools

Vin agreementwith the child- choosea sport 

Vplayingsportsispaidthroughmembershipfees

Vprivateclubsare not financiallysupportedby the localcommunity



Vclubshaveto fightςattract members

Vinvestingin the visibilityof their business

Vlessspaceto payfor classicads

Vgreatervisibilityfor free throughthe media

CONCLUSION



GK INOVA GIM 

Vestablishedcontactswith localmediajournalists

Vcoveringsports

Vregularlyreport to them on newsabout the Club 

andnewprojects
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Vmailinglist ςjournalistsςnewslettersabout the work of the club

Vthe inclusionof journalistson our profileson socialnetworks(Facebook, Twitter, 

Instagram)

Vfilling of contenton our officialwebsite- interestingshort content for media

Vpersonal contact- attractiveevent within the Club 





TWO MOST IMPORTANT SEGMENTS OF 
EFFECTIVE PROMOTION TODAY

Vsocialnetworks Vword of mouth





WE FOCUS ON OUR OWN

"alwayspossibleenrollment"

"clubas a 
secondfamily"

"gymnasticsas a sport with greatbenefits
for the growth anddevelopment of the
childfrom anearlyage"

"we accept
childrenfrom the

age of 3"



PRAISE AND A GOOD VOICE IS HEARD FAR IN 
OUR CASE

Vmemberscameto uson the recommendationof existingmembersςmore than 50%

Vfriendlyrelationshipwith childrenandparentsςestablished

Vavailableto parentsfor all questions

VIMPORTANT - retainingexistingmembers+ regularcommunicationvia social

networks



IT SPORT  PROGRAM



HOME PAGE ςeveryuser
canlog in here

NAMES OF THE PROGRAMS 
AND GROUPS


